
Foundation Courses 

Students without an undergraduate degree in business are required to take 18 hours of foundation courses in 

addition to the 36 hour MBA program. 

 

BADM 601 - Foundations of Accounting - 3 Credit Hours 

This course is designed to provide students with knowledge of the basic tools and concepts used in financial 

accounting. It emphasizes identifying and interpreting relevant accounting information for decision-making by 

external users. The focus is on the four financial statements: the income statement, the statement of changes in 

equity, the balance sheet, and the statement of cash flows. Prerequisite: None 

 

BADM 604 - Foundations of Economics - 3 Credit Hours 

This course introduces students to microeconomics (the study of individual economic units, including product 

markets, individual consumers, and firms) and macroeconomics (the study of broad economic aggregates such as 

gross domestic product). Prerequisite: None 

 

BADM 605 - Foundations of Finance - 3 Credit Hours 

This introductory course in finance provides students with the financial management tools necessary to analyze 

complex business financial problems, and offer reasoned alternative solutions.  The course builds on principles 

presented in basic financial and managerial accounting courses, and introduces the student to new financial 

principles.  Prerequisite:  Foundations of Accounting (BADM 701). 

  

BADM 606 - Foundation of Quantitative Methods and Operations Management - 3 Credit Hours  

This course provides students with an introduction to both the fundamentals of operations management and the 

essential concepts of probability and statistics. Topics include collection, organization, description, and 

presentation of data; discrete and continuous probability distributions; sampling distributions; regression, model 

building, and correlation analysis; forecasting; statistical process control; decision analysis; and waiting lines. 

Emphasis is on understanding the processes involved in the sourcing, production, and delivery of products and 

services, along with related operational issues like customer satisfaction, scheduling, project management, quality, 

inventory, reliability, and capacity management. The spreadsheet computational tool (Excel) is heavily used in this 

course. Prerequisites: None 

 

BADM 607 - Foundations of Marketing - 3 Credit Hours 

This course provides an introduction to the world of international business including the nature and fundamental 

concepts of international business, its environment, opportunities in the global marketplace as well as theoretical 

and applied examples. In addition, the course illustrates how concepts from international business are utilized in 

the marketing of products and services for the individual firm. Prerequisite: None 

 

BADM 609 - Foundation of Management and Organizations - 3 Credit Hours 

This course introduces students to the classical management functions of planning, organizing, leading, and the 

exercise of control. This course integrates classical and modern management concepts with an array of real-world 

cases, including a survey of the concepts and techniques involved in designing and managing operations. 

Prerequisites: None 

 


